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New Media and 
Political Change

Democracy has been described 
as a rational compromise for 
power among competing groups.

However, political change need 
not be rational—and it exists in 
many capacities (personal/social 
and attitudinal/behavioral)

Likewise, “new” media continues 
to evolve—as it always has

The core of my research efforts 
examine the ways in which new 
media engender political change 
as it exists across numerous 
dimensions.
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Groshek, J. (2009). “The 
Democratic Effects of the 
Internet, 1994-2003.” The 
International Communication 
Gazette, 71(3), 115-136.

Groshek, J. (in press). “A Time- 
Series, Multinational Analysis of 
Democratic Forecasts and 
Internet Diffusion.” Manuscript 
accepted for publication at the 
International Journal of 
Communication.

Groshek, J. “Media Diffusion and 
Democratic Change: Examining 
the Granger-Causal 
Relationships of 122 Countries 
from 1946 to 2003.” Manuscript 
under review at Journal  of 
Communication.
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Ogan, C., Ozakca, M., and 
Groshek, J. (2008). “Embedding 
the Internet in the Lives of 
College Students.” Social 
Science Computer Review, 
26(2), 170-177. 

Groshek, J. and Dimitrova, D. 
“Voter Learning, Campaign 
Interest and Intention to Vote in 
the 2008 Presidential Election: 
Did the Media Matter?” Under 
review at Journalism and Mass 
Communication Quarterly, April 
2009 

Bucy, E. and Groshek, J. 
“Empirical Evidence for the 
Media Participation Hypothesis: 
An Analysis of National Election 
Surveys from 1992 to 2008.” In 
progress.
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Groshek, J. (2008). “Coverage of 
the Pre-Iraq War Debate as a 
Case Study of Frame Indexing.” 
Media, War & Conflict, 1(3), 315- 
338.

Groshek, J. (2008). 
“Homogenous Agendas, 
Disparate Frames: CNN and 
CNN International Coverage 
Online.” Journal of Broadcasting 
and Electronic Media, 52(1), 52- 
68.

Bucy, E. and Groshek, J. 
“Nobody Heard What You Said: 
Another Look at Lesley Stahl’s 
Fable about Reagan and the 
Press.” Manuscript accepted for 
presentation to the Midwest 
Political Science Association.
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Conway, M. and Groshek, J. 
(2008). “Ethics Gaps and Ethics 
Gains: Differences and 
Similarities in Students’ 
Perceptions of Plagiarism and 
Fabrication.” Journalism and 
Mass Communication Educator, 
63(2), 127-145. 

Conway, M. and Groshek, J.  
(2009). “Forgive Me Now, Fire 
Me Later: Mass Communication 
Students' Ethics Gap Concerning 
School and Journalism.” 
Communication Education,58(4), 
461-482. 

Groshek, J. and Conway, M. 
“The Effectiveness of the 
Pervasive Method in Ethics 
Pedagogy.” Under review at 
Journal of Mass Media Ethics.
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